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LEARNING OUTCOMES (knowledge, skills and competence)

Raising awareness of innovation and an entrepreneurial attitude in today's society
Understand the process of innovationt within the company

Understand the process of identification / generation business opportunities

Know and apply the criteria for evaluating the business opportunity

Identify the structural components of the business concept

Knowing the methods used to inventory resources needed to implement a new business
Understand the techniques used to calculate profitability of a new business

Identify potential sources of funding for new businesses

Understand how to structure a business plan
CONTENTS

Entrepreneurship and economic development
Entrepreneurship in Portugal

The entrepreneurial attitude

1.
2.
3.
4. Innovation: types and classifications
5. Innovation management
6. Link innovation and entrepreneurship
7. The process of creation of new businesses

- Business ideas and identifying opportunities

- Analysis and evaluation of business opportunities

- Financial planning for new business

- Funding for new businesses

- The business plan
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- Business plan implementation
DEMONSTRATION OF THE CONTENTS COHERENCE WITH THE COURSE UNIT’S LEARNING OUTCOMES

The first three points of the program are intended to sensitize students to need an entrepreneurial attitude in today's society,
highlighting its importance in Portuguese context. The points 4-6 help to clarify the link between innovation and entrepreneurship
and understand the innovation management process within the company. Point 7 of the program, whose development
corresponds to 50% of contact hours, responds to other objectives of the course.

TEACHING METHODOLOGIES

The various topics will be presented by teacher in theoretical classes will be complemented by practical sessions aimed at
analysis and discussion of "case studies". The pedagogical approach adopted involves the active participation of students
(individually or in groups) in the analysis, discussion and presentation of cases proposed by teacher.

DEMONSTRATION OF THE COHERENCE BETWEEN THE TEACHING METHODOLOGIES AND THE LEARNING
OUTCOMES

n.a.
EVALUATION METHODS

H1:

- Written test (0.666%)

- Group answers (2 or 3 students) to questions about cases proposed by the teacher (0,333)
H2:

- Written test on all contents (100%)
MAIN BIBLIOGRAPHY

Sarkar, S. (2014). Empreendedorismo e Inovagéo, 32 Edi¢éo, Escolar Editora

Timmons, J. A. and Spnelli Jr, S. (2009) New Venture Creation- Entrepreneurship for the 21st Century, International Edition,
McGraw Hill.

Global Entrepreneurship Monitor (2013), “The Global Entrepreneurship Monitor: Portugal 2012”, disponivel em:
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Collection of cases stuudys proposed by the teacher (updated annually).
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