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School of Technology and Management 
Course Unit Syllabus  
 
Level of qualification:  
First cycle (EQF level 6) - Bachelor 
Study cycle:  
Tourism  
 

Course Unit: 925429 - Economics of Tourism 

Year 2 Semester 4 ISCED Code: 0311 ECTS: 4,0 

 
Tipe of Course Unit: Compulsory 

 

 
Delivery Mode: Face-to-face 

 

 
Language of Instruction: Portuguese  

 

COURSE COORDINATOR: Sandra Isabel Rodrigues Bailoa 

HOURS OF WORK 
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100       45                                     55 

 
Prerequisites (if applicable): n.a. 
 

LEARNING OUTCOMES (knowledge, skills and competence) 

The unit of Economics of Tourism aims to: 

1.  Allow the student to contact with the principles and methods involved in economic science; 

2.  Allow the student to obtain knowledge enabling them to grasp the meaning of the main macroeconomic aggregates and the 
equilibrium between them. 

3. Provide students with the theoretical-practical instruments that will allow a rational decision making or assuming the role of 
consumer or assuming the role of entrepreneur. 

4. Allow the student to contact with the contents that are considered important to the academic training required, such as those 
relating specifically to Tourism Economics. 

 

CONTENTS 

1. The nature and scope of economics. Fundamental concepts; 

2. The economic agents and the economic circuit, main macroeconomic aggregates, the tourism satellite account, tourism 
balance, multiplier effects and tourism multiplier; 

3. The optimum consumer choice. Of individual demand to market demand. The tourism demand: characteristics and elasticity; 

4. The enterprises: maximizing the profit of the entrepreneur. Of individual supply to market supply. The tourism supply: the 
characteristics of tourism production; 

5. Markets and its classification. The tourism markets: characteristics and problems on the identification of the 

balance between demand and supply. 6- The various impacts of tourism. 

7. Tourism and the development of territory. 

DEMONSTRATION OF THE CONTENTS COHERENCE WITH THE COURSE UNIT’S LEARNING OUTCOMES 

The 1st objective is achieved either by using the introductory fundamental concepts or through the remaining contents. The 2nd 
objective is reached directly through the point 2 of the contents that cover the issues concerning the main macroeconomic 
aggregates including analysis of the tourism satellite account and the concept of the tourist multiplier. The 3rd objective is 
developed on points 3, 4 and 5 that cover issues related to the study of consumer behaviour and demand characteristics, 
aspects related to the study of supply and the behaviour of the entrepreneur in profit maximization, and even analysis of 
structures market. 
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The 4th objective is achieved through the points 2, 3, 4 and 5 where from the main economic concepts is carried out wherever 
possible its application to tourism. This objective is also developed directly in points 6 and 7 where we study the various impacts 
of tourism on the economy and territories. 

 

TEACHING METHODOLOGIES 

The classes at Tourism Economics unit are theoretical-practical, in which are exposed the most relevant economic concepts and 
principles, and are performed theoretical-practical exercises.  

DEMONSTRATION OF THE COHERENCE BETWEEN THE TEACHING METHODOLOGIES AND THE LEARNING 
OUTCOMES 

All learning objectives of the unit are explored and consolidated by exposure situations of concepts and theoretical foundations, 
together with the resolution and discussion of practical exercises in class. These activities allow the application of knowledge and 
the development of capacity for analysis, reflection, understanding and economic reasoning required for understanding the many 
issues analysed on the unit of tourism economics. It is also used e-learning platform "Moodle" as a support tool in the application 
of these methodologies. 

EVALUATION METHODS 

The evaluation methodology consists of individual written tests which include theoretical and practical issues and the elaboration 
of an assignment that consists in analyzing a text of the tourism economics area. 
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