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School of Technology and Management  
Course Unit Syllabus 	
 
Level of qualification:  
Second Cycle (EQF level 7) - Master  
Study cycle:  
Internet of Things 
 

Course Unit: 2014009 – Innovation and Entrepreneurship  
Year 2 Trimester 1 ISCED Code: 0413 ECTS: 5 
 
Type of Course Unit:Compulsory 

 
Delivery Mode: Face-to-face / Distance Learning  

 

 
Language of Instruction: Portuguese  

 
COURSE COORDINATOR: Fernando José Calado e Silva Nunes Teixeira  
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Prerequisites (if applicable): n.a. 
 
LEARNING OUTCOMES (knowledge, skills and competence) 

Sensitize students to the importance of an entrepreneurial attitude in our society. 

Provide the future engineers basic skills in the field of entrepreneurship, creating the foundations for the students to develop the 
ability to interact critically and entrepreneurial way with all stakeholders involved in your business. 

CONTENTS 

Entrepreneurship and economic development; 

Entrepreneurship in Portugal; 

The entrepreneurial attitude; 

Innovation: Typology and Ratings; 

Innovation management; 

Linking innovation to entrepreneurship; 

The process of creation of new businesses: 

- Business ideas and identifying opportunities; 

- Analysis and evaluation of business opportunities; 

- The business plan; 

- Strategic Business Planning; 

- Products and services; 

- Market analysis; 

- Marketing plan; 

- Financial planning; 

- Business plan implementation. 
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DEMONSTRATION OF THE CONTENTS COHERENCE WITH THE COURSE UNIT’S LEARNING OUTCOMES 

With the proposed syllabus will be possible to achieve the learning objectives. At the beginning, we plan to introduce some 
thoughts on entrepreneurship, in order to sensitize students to: 

The importance of innovation and entrepreneurial attitude in today's society; Understanding the process of identification / 
generation business opportunities; Know and apply the criteria for evaluating the business opportunity; Identify the structural 
components of the business concept; Knowing the methods used to inventory the resources required for the implementation of a 
new business; Understand the techniques used to calculate the profitability of a new business; Identify potential sources of new 
business financing; and finally understand how to structure a business plan.

     

 

TEACHING METHODOLOGIES 

Lectures will present the essential concepts available to an entrepreneur; 

Practical classes where the theoretical concepts in business plan formulation will be applied; 

Providing learning elements in the e-learning platform moodle.

     

 

DEMONSTRATION OF THE COHERENCE BETWEEN THE TEACHING METHODOLOGIES AND THE LEARNING 
OUTCOMES 

The syllabus will be presented to all students. 

In practical classes  the students apply the acquired knowledge and implement a business plan.

     

 

EVALUATION METHODS 

Assessment: 

Exam (50% final grade); 

Individual work (50% final grade). 

MAIN BIBLIOGRAPHY 

Global Entrepreneurship Monitor (2008), “The Global Entrepreneurship Monitor: Portugal 2007”, disponível em 
http://www.spi.pt/Downloads/GEM.pdf; 

Finch, B. (2010), “Como Elaborar um Plano de Negócios – Crie uma estratégia – Preveja a situação financeira – Produza um 
documento convincente, SmartBook; 

Sarkar, S. (2007). “Empreendedorismo e Inovação”, Escolar Editora, 1.ª edição. 

Timmons, J. A. & S. Spnelli Jr. (2009), “New Venture Creation-Entrepreneurship for the 21st Century”, International Edition, 
McGraw Hill.
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